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Miles & Meals brings the experience of discovering 
street food from around the world into the home. 
Each box combines local dishes, flavours and 
stories with everything needed to recreate them.


Made for people curious about food and travel, the 
brand feels authentic and informed, while remaining 
accessible and easy to enjoy.
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informative and respectful when sharing local 
dishes, people and their stories.

The tone is casual, confident and curious, 
showing genuine interest in food and culture 
without feeling overly polished. Copy is short, 
direct and conversational, becoming more 
informative and respectful when sharing local 
dishes, people and their stories.

BRAND PERSONALITY



Bold · Curious · Social · Contemporary · Approachable · Culturally aware

BRAND PERSONALITY



Bold · Curious · Social · Contemporary · Approachable · Culturally aware

Look & Feel

Miles & Meals has a bold, editorial 
and energetic visual identity inspired 
by independent food magazines, 
street culture and contemporary 
hospitality brands.


Rather than relying on obvious travel 
symbols, the feeling of discovery 
comes through real food, people, 
places and cultural moments. 

Brand Values



Authentic

Curious

Social

Open

Logo
The logo uses Boldonse, keeping it connected 
to the brand’s typography. The symbol is 
inspired by a bicycle and a cloche (serving 
dome), bringing together movement and food.


Its sharper forms create energy and 
movement, while the curved details add 
softness, reflecting Miles & Meals’ bold but 
approachable personality.

Color palette

#3E63FF — Cobalt Blue

#E4472F — Tomato Red

#F4EBDE — Warm Cream

#241E1B — Near Black

The colour palette is bold, warm and high-energy, reflecting the atmosphere of 
street food, nightlife and discovering new places. The strong contrasts also give 
Miles & Meals a contemporary editorial feel rather than the softer, natural look 
often used by meal-kit brands.

TYPOGRAPHY

Boldonse is used for headlines and key 
statements, giving the identity its bold and 
distinctive character. Its strong, condensed forms 
bring energy to the layouts and support the 
contemporary, editorial direction of Miles & Meals.



Neue Montreal is used for body copy, navigation 
and supporting information. Its clean and neutral 
appearance creates contrast with Boldonse while 
keeping content clear and easy to navigate.

BOLDONSE

THIS IS A HEADLINE
AaBbCcDdEeFfGgHhIi
JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz 
 0123456789 .!?*%$€&

NEUE MONTREAL
THIS IS BODY TEXT

AaBbCcDdEeFfGgHhIiJjKkLlMmN
nOoPpQqRrSsTtUuVvWwXxYyZz 
 0123456789 .!?*%$€&

ICONOGRAPHY

The iconography should be simple, bold and functional, matching the 
structured side of the identity.


Icons are mainly used to support navigation and practical information 
such as cooking time, servings, delivery and dietary information.


The style should remain clean and easy to recognise so it doesn’t 
compete with the stronger typography and photography.

PHOTOGRAPHY

Photography uses a direct-flash, 

documentary-inspired style.


Rather than only showing perfectly styled 

dishes, the photography captures the 

experience around the food: people eating 

together, busy tables, street-food stalls, 

markets, restaurants, cooking and details 

from the city. 



The goal is for the photography to feel like a 
memory from somewhere worth discovering


